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1. Business goal
What should change for the business? (e.g. +20% qualified leads in Q3)

2. Campaign objective & KPI
What does the campaign achieve, and how do we measure it?

3. Target group
Who exactly? Role, industry, pain points, buying stage.

4. Key message & offer
The one thing they should remember — and why act now.

5. Channels & formats
Where do we reach them? (Search, Meta, LinkedIn, email, events …)

6. Budget & timeline
Total budget, split, start and end date, key milestones.

7. Tracking & reporting
Conversions, UTMs, dashboard, reporting rhythm.

8. Responsibilities
Who does what, and who approves?

9. Success looks like …
Describe the result in one or two sentences.


